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By the Numbers

- 88% of consumers most trust recommendations from

people they know above all forms of advertising. sszencmi

- 67% of the sales of consumer good are based upon word
of mouth {McKinsey, 2003)

64% of marketing executives indicated that they believe
word of mouth is the most effective form of marketing.
However, only 6% say they have mastered it. sz 214

70% of Xaverian applicants heard about the school

through a friend, neighbor, or coworker. wexs suney, 2023
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Where Does Word Of Mouth Happen?

Partners in Mission

The 2023 National Advancement Summer Institute for Catholic Schools

6/20/23

Defining Word Of Mouth Marketing

Word of Mouth: “The verbal communication between consumers
regarding products and services ” gonan ama, 1967

Word of Mouth Marketing: A company intentionally creating an
opportunity to get people talking.

Education In 2023

Wosence, bumat and stagnating sslariex
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Where Does Word Of Mouth Happen?

- It's ok to ask!
Inquiry form
Application form
Over the phone
Focus groups

- Year-end survey

= Sources can change
from year to year.

- Word of mouth is
happening whether
you're involved or
not.
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Get The
»
Conversation
Started!
Five ideas to get
people talking about
your school
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Branded Swag Parent Volunteer Calls
sotrson s i .
& ¥ wa & ® 2023 Accepted Student Cong: fon Calls
Wiss the game fast night? Here's the reoap from the E )
IMS Morning News! = Dear Parent Voluntzers: Part of what makes Xaverian so anigus is the warm ang weicoming
Z stmosphere that felps shape our school community. These phene cals fo newly acceplsd
{this guy coming your way Tamilies have become & greal inadition it rscant yemrs, sm we Hhank you for helping us kesp
et yenr) this fradition afive! /
? p—

Please Note:
»  Please by lo complete your calis by Monday, March 20,
The best ime jo make your calls is generally 3-8 pm.
Recerd any notes/questions i the shared google spraadsheet
The Bliddle Schoof accepted student night is scheduled for Thursday, March 30 &1 8 B,
The Grade 8 accepted student night is scheduled for Wednesday, Apil 5 at 8 pm.
The registration desdiine for alt grades Is Tuesday, April 11 (hisis a change from
pravious years).
1 you don’t know the answer ta 3 question, tell fansiies to call our office directly at
BATAM 0,0 R o 781-801-1633.
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Special Events New Student Social Posts

Grandparents Day Ice Cream Teacher Appreciation
Social Breakfast
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Word of Mouth: The verbal
communication between consumers
regarding products and services
Word of Mouth Marketing: A
company intentionally creating an
opportunity to get people talking.

» The vast majority of families hear
about schools through word of
mouth.

» The current public school climate is
an opportunity for Catholic schools.

« ldentify your WOM targets - ask your
families how they heard about you.

Some WOM strategies are free, others

Jt i i
S will cost money. Both are wortl |
in Mission investments.
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Kevin Loftus

Xaverian Brothers High Schoof
kloftus@xbhs.com
Linkedin.cor/in/kevinioftus
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