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YOU DOn’t have to bE AN EXPERT
- We inherit platforms, expectations, and 

pressure to “post more.”
- Often our reality: 

- Too many platforms
- Limited time
- Constant events
- Trying to keep up with trends
- Feeling reactive instead of strategic



What’s the Point? 
- Start with the strategy -

- What do we value?
- What story are we telling?
- Who are we trying to reach?
- What feeling should people leave with?

Old Model: “Post three times a week.

Better Model: “What perception are we creating over time?”

- Examples of outcomes:
- Families feel welcomed before visiting
- Alumni feel emotionally connected
- Faculty feel valued
- Community associates the school with excellence and joy



Make it sustainable
Efficiency first. You cannot sustain chaos.

Ways I try to do this: 

- Capture throughout the week 
- Batch content 
- Use Canva’s brand kit 
- Reuse moments across platforms 
- Turn one event into multiple pieces of content 
- Build repeatable formats
- Anyone at school can send content
- Every announcement doesn’t need to be on socials              

→  Ask yourself, what will perform well? 
- Consider a scheduling tool, like Buffer or Later or the one 

built into Meta Business Suite. → Watch aspect ratio



Aspect Ratio
- Make graphics vertical
- Gallery of pictures can be horizontal still 

or if you use the mixed option both. 



Repurposing Content
Article

https://bishopmiege.com/celebrating-a-decade-of-pltw-alumni-share-their-journeys/


Repurposing Content
One event can become:

- Giving materials
- Blog on our website
- Alumni post
- LinkedIn reflection
- Friday newsletter blurb

What I learned from this? 

- Collaborations 
- Ok to spread a series out

Changes in Social SEO



COLLABORATION REQUESTS
- If someone invites 

you, you will 
receive a request. 

- How to accept: 
Click “Review” 
Click “Accept” 

- Once accepted, 
the collaboration 
post will appear 
on your profile 
grid



COLLABORATION REQUESTS
- To collaborate with 

someone else (The 
Archdiocese, a 
business in town, etc.) 
on your pictures, hit 
“tag people” and then 
“invite collaborators.” 



AI as a Force Multiplier
AI helps:

- Brainstorm ideas
- Draft captions
- Repurpose content
- Adjust tone
- Save time
- Overcome blank-page syndrome

But AI cannot replace: 

- Institutional knowledge
- Relationships 
- Taste 
- Emotional intuition
- Mission understanding

AI helps us move faster. It doesn’t tell us what matters.



Tone Matters more than ever
- Avoid overly formal language
- Shorten captions
- Make things feel human, warm, 

hospitable

Good social content sounds: 

- Conversational
- Specific
- Warm
- Mission-centered without 

sounding corporate



Content I like to use



Human-Centered Content
- Student stories
- Teacher 

personalities 
- Alumni 

journeys 
- Behind-the-sce

nes moments



Identity Content
- Traditions 
- Faith life 
- Hospitality 

- School culture 
- “What it feels like to be here”



Emotional Content
- Community moments
- Graduation 
- Tributes 
- Senior reflections 
- Teacher appreciation 



Proof Content
- Awards
- Academic rigor
- Results
- College 

placements
- Athletics



Reels/Short-Form Video
Your videos do not need to be perfect.
 They need to feel real.

Reels vs. Feed video vs. Stories

- Reels account for roughly 50% of the time 
users spend on Instagram.

- In 2026, Instagram Reels generate 3–5x more 
reach than static posts and 2–3x more reach 
than Stories → primary growth tool 

Time Savers: 
- Use Edits app and use templates. 
- If appropriate, try trending audio. 
- Short captions 
- Done is better than perfect!
- For reels, ideal to be under 90 seconds 



Metrics that Actually Matter
Not just:

- Likes
- Followers
- Views

But:

- Are families sharing content?
- Are alumni engaging again?
- Are people saying, “This feels like your 

school”?
- Are we reinforcing trust and identity 

consistently?

Meta Business Suite Tip: Does disappear after 
two years, can select Content to see best posts



Ultimately it’s about
Social media for schools is about building: 

- Trust/Belonging
- Belonging
- Storytelling

You do not need:

- Constant trends
- Endless time
- Perfect equipment

You need:

- Clear mission
- Efficient systems
- Consistency

The goal is not to go viral.
The goal is to make people feel 
something true about your 
school, over and over again.


